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The Shift: Consumer



Marketing Effectiveness

*» Telemarketing = Caller ID & No Call Lists
¢ Direct Mall = Junk Mail Blindness

* TV Advertising = DVR / Netflix / Hulu

¢ Radio Advertising = Sirius / XM / iTunes
¢ Trade Publications = Blogs & Forums, etc.

People are sick and tired of being
interrupted and have become experts at
blocking marketers out!



Who Moved My Customers?
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Hub and Spoke

SEARCH ENGINE
OPTIMIZATION
GOOGLE, YAHOO, MSN

PAID SEARCH
& BANNER ADS
GOOGLE ADWORDS
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OFFLINE MEDIA YOUR WEBSITE ' CRM SOFTWARE

TV. RADIO, PRINT E } SALESFORCE

MOBILE DEVICES | EMAIL MARKETING
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SOCIAL MEDIA
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FACEBOOK



Attracting




Where to start?

The best place to start is by reading other
iIndustry-related blogs, user forums or
competitor websites.

What do they say that interests you?

What topics are they discussing?

What information can you offer to help people?



Businesses with websites of
400-1000 pages get 6x more leads
than those with 51-100 pages.



Attracting visitors is all
about creating
remarkable content.

Remarkable content attracts links from other
websites pointing to your website

Remarkable content is easily and quickly spread
on social media sites such as Twitter, Digg,
Reddit and LinkedIn, among others.



Variety is spice of life.

Blog articles — One-page articles on topics
related to your industry.

White papers — Five- to seven-page papers that
educate your marketplace on an industry trend or

challenge. White papers shouldn’t be about
products.

Videos — Short two- or three-minute videos about
your industry. Product videos are good too, but
do not spread as easily.

Webinars...Podcasts...Webcasts...Infographics



Begin Blogging



Businesses that blog have 97%
more inbound links and attract
55% more visitors than those that
don’t



What do great blogs offer?

The ability to quickly post and organize content

The ability to relate content by topic and offer
additional content suggestions to the reader

'he ability for the reader to engage with the post
through commenting

"'he ability for the reader to share the content
with friends, family, bosses and other co-workers
who may also be interested in reading it

The ability to add meta data to your posts so that
search engines know how to organize and rank it



Quick guide to blogging:
Setup your blog on YOUR domain

(blog.yourdomain.com, yourdomain.com/blog)

Create remarkable content in different flavors
(how-to’s, industry articles, links, guest blogs )
with search-friendly, catchy titles

Market the content through e-mail, RSS, and
soclal media

Start commenting on other people’s blogs

Be patient



Add Social Sharing To All
Relevant Pages



Social media has a 100%
higher lead-to-close rate

than outbound marketing.



Why is Social Sharing Important?
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Allows users to share Creates additional
your content. “bridges” to your website.

Makes it easy for employees to
share remarkable content.



Quick guide to sharing:

on all relevant
pages of your website (all blog pages, press
releases, news, events, bios, etc.)

on all relevant social
media sites (LinkedIn, Twitter, Facebook, Digg,
Reddit etc.)

When you create content within your blog,
with all your social media

connections.



Getting Found in Search:

Search Engine Optimization



19% of links users click on
are organic, not paid.



60% of all organic clicks go
to the top three organic
search results.



Factors for ranking well:

Code — Writing great code that structures your
data in a way that search engines understand.

URL Structure — Creating URLs that describe
your content hierarchy.

Content Structure— Correctly using headings and
keywords.

On-page SEO — Choosing the keywords that you
want to eventually rank for, optimizing page titles
and writing effective page descriptions.

Off-page SEO — Getting others to link to your
content using keywords from your content.



The strongest influences on
search rankings is the
and of
to a web page.



Convert



Conversion is that science of
getting to :

A site that converts well allows marketers to
focus less on generating huge amounts of traffic

Conversion Is what increases leads, sales and
retention

It iIs Important to

versus simply calling or buying
something from your site (subscribing to
newsletter, downloading an eBook, etc.)



Forms
RSS
Subscribe

Call-To-
Action

Impression




Looks. They do matter!



is your audience
and are they
most interested in?



Wireframes

% Show the structure of the == |
We bS ite 3k. Onlme th‘aade‘r?
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< Custom user paths

** Most important user
Interface elements, their
position and relationships
between website pages



IMood Boards

Represent a mood,
atmosphere or feeling
as a way to research
iIdeas for future comps
that will be created.

*» Sets creative
expectations

** Gives designers
better direction for
comps

** Helps ensure
creative is consistent
throughout the site

Project Titie: LevelTen Interactive Redesign

Sample Color Palette
#8DCE3F #80CB3F #818285 #E66666 #4891A8 #346A7B

Sample Photography & lllustrations

Kimbell
Art Museum

Sample Typography

THIS IS A NORMAL CONTENT HEADER

Font: Heivetica Condensed Bold

This is A Content Sub Header
Font: Heivetica Neue Light

Page content text sample. Lorem ipsum dolor sit amet, consectetuer

adipiscingelit. Suspendisse in massa id augue sedales tincidunt. Curabitur vitae enim aliquat tellus pulvinar

suscipit. Vivamus ul erat laoreet pede luctus iaculis. In egesias orci nec diam

Lt

s aplent taciti sociosqu ad

ra torguent per conubia nostra, per inceptes hymenaeos. Quisque quis neque. Phasellus adipiscing rhoncus
d, purus. Ae

gna. Sed nisi elit, pretium ut, ultricies ac, farmentum ean pratium libero ac quam. Ut risus

metus, dictum nec, imperdiet vitae, malesuada at, ligula.Class aptent taciti sociosgu ad litora torquent per
conubia nostra, perinceptos hymenaeos. Class aptent taciti sociosqu ad litara torquent per conubia nostrs, per
inceptos hymenaeos, Class aptent taciti sociosgu ad litora torquent

Font Din

CONTACT US

4228 N. Cantra Exwy,, Sute 210

WORK WITH US

We'd lovs 10 help tulld your brand

Dallas, Texas and your business. Get in touch

2012 LavalTen Interactve 214.484.9203 sales@getiovalien.com

Version: 12,01.12

Designer Notes!

The simple, informal style is
proposed as a backdrop Lo
showcase the work and
expertise of Leve[Ten. Greens
(from the logo) and grays will
be the primary colors used
throughout, Touches of blue
from the logo can be used but
will be used minimally

Large, bold text will be used In
sliders and featured areas.
Simple, modern sans-serif
typefaces are proposed for body
copy and content headings bath
for ease of reading and less
visual distraction.

Sample Slide Indicators

Other Elements / Sample Styles

levelten

INTERACTIVE

Case Studies Partfolio Clients

CONNECT WITH US
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Design
Considerations

“*Design for mobile first

s Think about using circular
buttons rather than squares
and make large touch-points

¢ Think about how responsive
design works and design site
accordingly

“*Don’t over design. Keep it
clean and simple

**Use images that work well for

mobile — no embedded text
within images
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Introducing
Call-To-Actions



Did you know...

CTAs promoting eBooks get almost twice the
click-through-rate as emails promoting webinars

CTAs in contrasting colors to the website
generate more clicks

Use matching action verbs on headlines and
buttons are more effective than using different
words



4 Qualities of CTAs

Valuable

Easy To
Use




Examples

Build a Smarter Webhsite Water Essentials:

Optimizing Water Quality for
Steamers and Combi-ovens

siebsie Redes9” (@ Download a free e-book that
succ"55 | explains how steam from %
3 ,I high quality water is an -
DoRioRG Fres investment in your business. W

' ®EBOOK

ﬁ ! Build a Smarter Website

:; st Download Free
| / E-BOOK
1

[




Create Landing Pages



Companies with 30+ landing
pages generate /x more leads
than those with fewer than 10.



68% of B2B businesses use landing
pages to garner a new sales lead
for for future conversion.



Using matching action verbs on
headlines and buttons i1s more

effective than using different
words.



Inbound-based Website with Drupal

Landing Pages
Newsletters

Analytics / Reporting

Digital / Process SEO
Management

Press Room
Marketing

Application/Spec

Guides User Permissions
Product Document Content/User Workflow
One-sheets Management Management

Multiple Languages
Contracts > hEe

Mobile Apps Blog
Content Delivery Web Services Kncl>3wledge Wiki
Networks as€
Automated Forum

Marketi
Ing Systems ey | |
CRM Intranets Video Tutorials



Thank You!

Brent Bice, Vice President
brentb@getlevelten.com

LevelTen Interactive
www.getlevelten.com



